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For more than a quarter of a century, Norman-
based Advertising Specialties & More, LLC has 
been helping clients “make their organizations 
unforgettable” with high-quality customized and 
branded products and apparel that promote 
businesses, events, and fundraisers. Founded in 
1993 by entrepreneur Barb Burcham, the com-
pany thrived under her spirited leadership and 
can-do attitude, a reflection of her huge heart 
and unwavering commitment to clients’ success.

When Burcham passed in 2017, Lisa Lehr 
Turner followed as leader of the company. 
“Barb’s are big shoes to � ll,” says Turner, now 
owner of Ad-Specialties. “I am honored Barb 
asked me to carry on her legacy. She was 
passionate about her work. She called it the 
best job she ever had. With an array of orders 
churning, no two days are ever the same—
and that’s what makes this business exciting, 
challenging, and so rewarding. I’m also very 
proud of our intern and mentoring programs 
for young women. I hope we help them believe 
and achieve everything they set their sights on.”

As a woman-owned business in a $23 bil-
lion industry, Ad-Specialties has earned its 
place as a respected purveyor of promotional 
products. “What some call ‘swag’ is in reality 
a powerful form of advertising,” says Turner. 
“When someone wears branded apparel or 
uses a pen featuring a company logo, they are 
advertising in the most a� ordable way.” 

Turner points out that up to six years later, 
more than 40% of these products are still in 
use, repeating the imprinted message many 
times over at no additional cost.

will never change. Ours is a service-oriented 
business. Success isn’t about just fulfilling 
orders. It’s about building relationships and 
friendships, caring about clients’ success, 
and making sure we follow through on our 
commitment. We personally manage each 
client’s request from start to � nish.

“Sincerely,” says Turner, “the best part of 
my day is knowing our client is happy. We 
have a diverse client base which includes 
the Oklahoma State Troopers Association, 
Chickasaw Nation Industries, Moore Norman 
Technology Center, Pioneer Library System, 
Visit Norman, Laura Manthey Design, Koelbel 
and Company, Winter Park Resort, and Winter 
Park Chamber.” 

Says Turner, “We are very proud to rep-
resent all of our clients and truly honored to 
assist our philanthropic organizations, such as 
Bikers Against Child Abuse and 17 Strong. We 
are a company of integrity and honesty, and we 
deliver on that promise.”
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Consumers are 90% more likely to trust and 
buy from a company recommended by a friend 
or associate, and Ad -Specialties receives refer-
rals daily. Word-of-mouth marketing drives $6 
trillion in annual consumer spending, and pro-
motional products are ranked the No. 1 most 
e� ective form of advertising to prompt action.

A powerhouse in her own right, Turner’s 40 
years of sales and marketing experience—most 
recently as Director of Regional Marketing and 
Sales for Great Western Hotels Corporation in 
the Midwest and California—dovetails per-
fectly with Ad-Specialties. “Since graduating 
from OU in 1984, I’ve come full circle,” says 
Turner, recalling her time as a client of Barb’s 
25 years ago.

“What differentiates us? We care and we 
deliver,” says Turner. Her warmth and interest in 
her clients is genuine. “Social media, e-commerce, 
and tech-savvy Millennials, Gen X, and Gen Z-ers 
have changed our product mix and the way we 
reach our clients, but the key to our success 

Serving a diverse 
clientele across the USA, 
Ad-Specialties knows 
the POWER of “swag.”
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